MARKETER

Scale Your Plant Medicine Retreat With Integrity
and Compliance

How to navigate Meta’s restrictions to reach those seeking
healing while staying true to your mission



Legal & Platform Constraints

Plant medicine retreats operate in a legally nuanced environment. In advertising - especially with cross-country scope,
there are few ground rules to watch:

Prohibited Content

® Avoid explicit promotion of controlled substances like psilocybin or ayahuasca.
Medical Claims

@ Meta policies strictly prohibit unverified medical or mental health treatment claims.
Landing Pages

69 Meta reviews associated landing page - ensure your landing page framing aligns with ad copy.

© Key Takeaway: Advertising must avoid explicit reference to specific ingredients or medical cures to remain
compliant.



Framing Language Across the Funnel

Adjust your messaging at each stage to balance platform compliance with audience engagement.

o Top Funnel - Paid ads and landing pages: Use broad, community-oriented language like
"transformative experiences" to prioritize compliance.

O Mid Funnel - Retreat programs and email: Introduce the experience deeper using references
to outcomes and detailed practice explanations.

® Bottom Funnel - Discovery calls and conversations: Be direct about facilitator expertise and
specific outcomes; direct terminology is now acceptable.

© Key Takeaway: Use compliant language that resonates with your audience, while progressively increasing
specificity as prospects move down the funnel.



Why Some Retreat Ads Fail

Most retreat ads fall into one of two traps — and both kill campaign performance.

Too Generic Too Explicit

Passes platform moderation, but fails to signal specific Uses restricted terminology that triggers automated ad
offerings. rejection.

Result: Attracts unqualified leads and causes high bounce Result: Campaigns are rejected, accounts are blocked,
rates and ad wastage wasting time and endangering reputation

Example: ‘Join us for a holistic wellness journey in nature.’ Example: '‘Book your psilocybin healing retreat to

overcome depression.’

© Key Takeaway: Find the balance between compliance and specificity to attract qualified leads.



How Leading Retreat Operators Position Their Ads

Build compliant, high-converting value propositions by focusing on three angles that signal and
convert for your audience

i NG 2
Tradition Transformation Nature
Focus on ancestral wisdom and Highlight personal growth and Emphasize immersive, earth-
ceremonial practices, rituals emotional healing. based healing environments.

© Key Takeaway: Market the experience and transformation, not the substance.



How the Plant Medicine Community
Communicates on Meta
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© Key Takeaway: The community uses indirect, experience- and outcome-focused language that leans on tradition,

transformation, and trust



How the Plant Medicine Retreats Elevate and
Differentiate
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© Key Takeaway: Leading retreats differentiate through natural beauty, immersive environments, holistic
programming, and authentic community.



Creative-First Approach with Key Themes

Campaigns should rely primarily on creative diversity rather than audience segmentation.
Multiple messaging hooks should be tested to identify which resonate most with the intended
retreat audience.

TIP: Creative assets can be derived directly from your existing content calendar, ensuring consistency between organic
content and paid advertising while minimizing additional production needs.

1 2 3 4
Hook Context Value CTA
Lead with a resonant theme or Give more details on your offer Show experience & credibility. Invite conversation.
question.

© Key Takeaway: Creative-first approach with verified hooks and themes paired up with compelling visuals drives
performance.



Some Winning Themes & Hooks

These themes align with both platform policy constraints and audience motivations for attending transformational

Stillness / Nervous
System Regulation

"Stillness might be
the medicine your
nervous system

needs.”

Transformation

"Why do retreats
change people so
deeply?"

retreats.

Breathwork Nature Immersion
Practices
"Nature has a way of
"What if healing reminding us who we

begins with a single
breath?"

Facilitator Trust

"The people holding

space matter."

are.

Invitation to Listen

"What if this was the
moment you finally
listened to that inner
call?"

Experience &
Complementary
Practices

"What does a day at a
transformational

retreat actually look

like?"

Location

"Premium location
and facilities to
ensure a safe and

quality experience"

© Key Takeaway: Each hook speaks to audience motivations without referencing substances — compliant, resonant,

and conversion-ready.



Campaign Structure

Creative diversity drives performance. Test multiple angles simultaneously and let the algorithm optimize delivery.

Phase 1 — Creative Micro-
Testing

Timing: Week 1 | Budget: 10% of total

Identify the strongest hooks and formats
before scaling. Launch all creatives and test
multiple messaging angles

© Key Takeaway: Test diverse angles, optimize quickly, and scale what works.

Phase 2 — Creative
Optimization

Timing: Weeks 2-3 | Budget: 30% of total
Focus spend on the best-performing
messaging. Pause weak creatives and

continue with 3-4 top assets, refining copy
where needed.

Phase 3 — Performance
Scaling

Timing: Weeks 4-6 | Budget: 60% of total

Drive consistent call bookings using the
strongest creatives. Allocate most spend to
top performers while maintaining format

diversity.



Design a Relevant Audience

Build a relevant base audience, then layer in ceremonial and medicinal interest signals

Core Audience — Retreat Qualification Layer — Relevant Demographics /
Mindset Ceremonial & Medicinal Location
Yoga / Meditation / Mindfulness Signals Target key markets, regions, cities.
/ Breath-work / Spiritual retreats Spirituality / Consciousness / Add in age or gender layer where
/ Personal development / Shamanism / Alternative medicine relevant.
Alternative healing / Wellness / Herbal medicine / Holistic
travel / International travel health — layered on top of Core
Audience

© Key Takeaway: Layer ceremonial interest signals on top of a broad wellness audience, underpin relevant demo
and location — let creative quality do the qualification work.



One Overlooked Factor: Funnel Consistency

TN A

The Problem The Fix
Mismatched facilitator representation and /or non- Ensure seamless narrative continuity and consistent
consistent branding or tonality between ads, landing branding at every touch-point of your funnel.

pages and booking calls. Show the primary lead facilitator consistently across all

Broken trust, confusion, lower engagement and assets.
conversion hesitation.

[J Key Takeaway: Consistency across all touch-points builds trust and drives conversions.



MARKETER

Need support bringing it all together?

Through The Retreat Marketer, I partner with conscious entrepreneurs and retreat leaders
to align purpose with strategy — with clarity, confidence, and heart.

Branding Strategy & Consultation

Digital Advertising Content Creation

Let's connect! Schedule a free, no pressure consultation.

theretreatmarketer@gmail.com

With love, light and Pura Vida, Marina Scott
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